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Promoting Beauty and Health

AMOREPACIFIC’s sixty years of growth has been marked by a strong spirit and creativity in meeting every

challenge. Since our founding in 1945, we have risen to a position of leadership in Korea’s cosmetics

industry by always providing the very best in beauty products and services. With that strong domestic

base we are now actively expanding our business into Asia, Europe and the United States. AMOREPACIFIC

is committed to becoming a world-class beauty and health company.
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The Early Years •  1945~1967

A New Vision of Beauty and Health

When Sung-Hwan Suh founded AMOREPACIFIC in 1945 he
proclaimed the company philosophy that still guides us in every
business endeavor: “Contributing to humanity by providing
Beauty and Health through technology and devotion.” Guided by
the principles of “Trust,” “High Quality,” and “Innovative
Marketing,” AMOREPACIFIC has grown and prospered, and
become an undisputed leader in Korea’s cosmetics industry.

The Growth Stage •  1968~1990 

Continuous Growth through Leadership of Beauty Culture

AMOREPACIFIC not only expanded and improved its cosmetics
business, but also entered into new product areas such as
personal care items and green tea. During this period
AMOREPACIFIC undertook its initial public offering(IPO).
AMOREPACIFIC fulfilled its responsibilities to society by actively
supporting scholarship programs and local welfare foundations.

The Innovation Stage •  1991~1996

Innovative Management and Core Competencies Enhancement

AMOREPACIFIC responded to the fiercely competitive
environment by refocusing on its core competencies in the beauty
and health area. We declared the tenet of “Total commitment for
service, quality and the environment.” We initiated a brand
management strategy that included launching new brands such
as Mamonde, Laneige, Hera, and IOPE.

Reaping the Rewards •  1997~ Present

Realizing Our Global Vision

AMOREPACIFIC is accelerating its journey to become a world-
class company, and is making inroads into global markets such as
China, France and the United States. We are also committed to
practicing transparent and eco-friendly management and
supporting a variety of community initiatives.

AMOREPACIFIC led to a distribution revolution in

Korean cosmetic market by the door to door sales.

Breaking New Ground

For sixty years AMOREPACIFIC has
passionately pursued its dream of becoming
the first choice for beauty and health products.
Now we are ready to embark on our next great
challenge: making the leap to becoming a
global company.

Net Sales

[  Net Sales, Operating Income, Net Income  ]
Unit: Millions of U.S. dollars

2003

1,116

2004

1,218

2005

1,334

Operating Income

2003

177
157

2004

189

2005

216

Net Income

2003 2004

144

2005

162

Financial Highlights

Debt to Equity Ratio

[  Debt to Equity Ratio, Current Ratio, ROA, ROE  ]
Unit : %

2003

44.2

2004

38.0

2005

43.5

Current Ratio

2003

262.3

2004

273.5

2005

307.6

ROA

2003

15.7

2004

11.7

2005

11.5

ROE

2003

22.8

2004

16.5

2005

16.3



corporate transparency enhancement, and the strengthening of our core
competencies. 

By adopting the management tenet “Conscious Capitalism,” AMOREPACIFIC has made
plain its commitment to continuous growth based on eco-friendly and transparent
management. We are striving to build a healthier society by actively sponsoring and
promoting community service programs.

We will continue to earn the respect and trust of the global community as we embark on
our next sixty years. Watch as we continue to thrive in the increasingly integrated world
economy, and as AMOREPACIFIC reaches new heights of recognition and value.

Thank you.
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Dear valued shareholders, 

In 2005 we at AMOREPACIFIC responded to the rapidly changing market, and we
preserved the trust that our customers place in our beauty and health businesses. In
addition, we focused our efforts on increasing shareholder value through constant
innovation and active expansion into the global market.

As a result of our dedicated efforts, our 2005 revenues reached KRW1,351 billion, an
increase of 6.2% over 2004, and our operating income rose 11% to KRW219 billion.

We achieved steady growth in the door-to-door and department store channels with
our premium brands Sulwhasoo and Hera. We also led the way in establishing a new
beauty culture by offering high-quality services at the AMORE SPA in the Lotte
Department Store’s Avenuel.

In the rapidly changing specialty channel, we introduced a new concept store called
“HUE Place,” and the brand shop chains “the ETUDE House” and “Innisfree herb
station” that feature a complete line of affordable cosmetics products aimed at the
young generation. Our Laneige Sliding Pact has been particularly popular due to its
innovative design, and products such as IOPE Magic Effecter and Mamonde Total
Solution, which enjoy wide popularity for their ease of use and unique quality, have
added strength to our sales. 

Despite the intensified competition with global brands in Korea, our Mass Beauty
business achieved steady growth based on product quality and brand power. Our
Health business focused on revamping its distribution network while expanding the
“o’sulloc tea house.” 

In the global market, we made great progress in increasing our sales and raising the
number of stores in China, France and the United States.

The global economy is expected to sustain its steady growth throughout 2006, and
despite foreign exchange and oil price risks, the positive outlook for Korea’s consumer
confidence and corporate investment points toward a year of domestic growth and
prosperity. Nonetheless, AMOREPACIFIC will face intensified competition in 2006.

In order to increase customer satisfaction and maximize shareholder value, we have
chosen “Growth through Innovation” as our corporate catch phrase for 2006. More
specifically, we will direct our management efforts toward five areas: Creating
Customer Value, Global Expansion, Balanced Marketing, Total Cost Reduction,
and Six Sigma.  

To accelerate the establishment of a globalized management system, AMOREPACIFIC
will adopt the holding company structure in June 2006. In preparation for this, we
successfully merged with Jang Won Industry Co., Ltd. and Pacificglas, Inc. in 2005.
Under the holding company structure we expect to meet global standards in corporate
governance as we continue to pursue the maximization of shareholder value,

Kyung-Bae Suh President and CEO

As a result of our dedicated efforts, our 2005
revenues reached KRW1,351 billion, an increase of
6.2% over 2004, and our operating income rose 11% to
KRW219 billion.

CEO Message
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We understand how hard it is to become
a global top class company in the
beauty and health industry, and we are
ready to meet that challenge. For sixty
years AMOREPACIFIC has constantly
evolved and innovated, and has
developed a focus on global operations,
balanced marketing and customer-
centered research and development
activities. 

We also believe that the root of beauty
and health is respect for our
communities, our natural environment,
and ourselves. The company promotes
these values by sponsoring community
outreach activities and devoting
ourselves to transparency in
management

Global Management

Vision

Balanced Marketing 

Customers-Focused R&D

Ceaseless Innovations

Ethical Management 
/ Social Contribution

Eco-Friendly Management

Vision

Global Total Care Provider 
of Beauty and Health

AMOREPACIFIC, with its focus in the area
of beauty and health, will help its
customers around the globe achieve a
balance of internal and external beauty.

Global Top Class Cosmetics Company 
We are actively entering into the global market,

particularly China, France, and the United

States. Our vision is to become a global top

class cosmetics company by the year 2015 by

building up mega brands in the global

cosmetics industry.

Leader in the Health Industry 
With our cutting-edge technology and know-

how in the green tea business, AMOREPACIFIC

is ready to spring forward to become a leader in

the health area. To this end, we will strive to

build up our flagship product “Sulloc Cha” in

the green tea business and the V=B Program in

the beauty food business as mega brands.



New Choices for Leading Changes 

Today’s cosmetics market is characterized
by diverse consumer needs and
expectations. The market is primarily
divided into the prestige sector and the
mass sector. 

Balanced Marketing

We are making greater inroads into the

prestige sector with differentiated services

and premium brands such as Sulwhasoo and

Hera. In the mass sector we are continuing to

introduce a variety of products of unique

design and affordable prices through new

sales stores such as “the ETUDE House” and

“Innisfree herb station.” In July 2004, “HUE

Place” was opened with the objective of letting

customers experience high-grade cosmetics

products and services.

The Internet and home shopping are new and

powerful sales channels in Korea. In January

2006, we complemented our Internet sales

channel by opening an online shopping mall

called “es-shop” that sells our “Lirikos” and

“Verite” brand products.
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Global Management

We made a successful entry into China with

our Laneige brand. This brand has been

greatly promoted in a number of department

stores, and it has gained consumer affection

and confidence for its superior quality.  

We have a strong presence in the French

fragrance market. In 2005, our Lolita

Lempicka fragrance secured a high market

share in France. The brand has now been

introduced to more than seventy countries

around the world. 

In the United States, we are actively

increasing our cosmetics business with our

flagship brand “AMOREPACIFIC,” which is now

widely recognized in prestigious department

stores across the country. Currently we are

building a solid reputation for our products by

combining them with high-grade spa services.

Ceaseless Challenges in the Global Market 

AMOREPACIFIC is moving forward to
become a global top class cosmetics
company by 2015.



Pursuing Continuous Innovations

In order to fully respond to the rapidly
changing business environment,
AMOREPACIFIC has been implementing
customer-focused innovations. We have
enhanced our management efficiency
greatly by streamlining our business
processes and increasing each
employee’s problem solving capabilities. 

Through Six Sigma, which we implemented

throughout our research and development

areas in 2003, we thoroughly analyze the

trends in technology and products, and

identify potential customer needs. This has

helped us release new innovative products

that satisfy our customer desires.

In 2005, we extended Six Sigma throughout

the company. This enabled us to increase

customer satisfaction by strengthening

customer relationship management(CRM)

activities in all sales channels. We also

improved the overall process aimed at solving

customer complaints and fully responded to

market demands by releasing new products in

a timely manner.

Ceaseless Innovations

Future Technologies That Will Achieve
Mankind’s Long-Held Dreams

AMOREPACIFIC annually invests about
3% of its revenue in research and
development. 

Our R&D Center comprises three research

institutes: The Cosmetics & Personal Care

Research Institute, the Skin Research Institute

and the Pharmaceutical & Health Research

Institute. It is reinforcing our competitive-edge

in R&D by conducting a vast array of joint

research activities with world-class research

institutes at home and abroad.

The R&D Center is focusing on promoting

healthy skin and preventing obesity. In 2005,

we developed a new anti-aging material called

“Elatinate,” and an ultraviolet light protection

material called “Scadder.” Notably, Scadder

was selected as Korea’s Ten Best New

Technologies of 2004. The R&D Center

obtained 59 international patents in 2005.

These achievements were made possible by

the ceaseless efforts of our professional

research engineers to develop next-generation

technologies and superior quality products.

In January 2005, the R&D Center was

designated an official chemicals test institute

by the Korea Laboratory Accreditation Scheme

of the Ministry of Commerce, Industry and

Energy. This will help us reduce the time and

expense involved in releasing and marketing

new products. It will also contribute greatly to

increasing the reliability of our products, and

strengthening our global competitiveness.

Customer-Focused R&D
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Analysis of Global Environmental Regulations 
To increase the environmental compliance of

our products, we have analyzed the

environmental regulations pertaining to

packaging materials in seven countries,

including the United States, France and Japan.

We have also analyzed the level of

compliance of our product materials with

those environmental regulations.

Execution of Life Cycle Assessment(LCA) of
Packaging Materials
In 2005, AMOREPACIFIC conducted LCA for

many of our packaging materials. A total of 31

packaging materials for the Laneige brand

were selected to pilot the LCA. The results

were used to develop eco-design guidelines for

all packaging materials. 

Establishment of Eco-Design Processes
The establishment of eco-design processes, a

key feature of Green Initiative 2005, means

that we consider the environmental impact of

all our manufacturing processes and redesign

them where necessary. A project to integrate

existing product development processes with

AMOREPACIFIC’s eco-design guidelines was

completed in January 2006. 

In 2005 we introduced “Green Initiatives

2005,” a set of principles and activities

designed to make our product planning and

development processes completely eco-

friendly. In May 2005, to facilitate the launch

of the Green Initiatives, we created a team of

handpicked staffs from the Marketing, R&D,

Logistics and Production divisions, and it has

since led projects such as analysis of global

environmental regulations, life cycle

assessment of packaging materials, and eco-

design processes.

Mutual Prosperity and Respect for Nature

In 1993 AMOREPACIFIC declared “Total
commitment for service, quality and the
environment” as one of the tenets. Since
that time we have visibly and actively
practiced eco-friendly management.

Eco-Friendly Management Ethical Management / Social Contribution

Social Contribution 

Through the AMOREPACIFIC Research &

Cultural Foundation established in 1973,

AMOREPACIFIC actively engages in social

welfare activities. Under the slogan

“Beautiful People, Better Tomorrow,” we are

conducting programs to improve the quality

of life and welfare of children and women. 

AMOREPACIFIC is sponsoring and supporting

needy women through the Korea Breast

Cancer Foundation, which was established

in 2000. In particular, we are actively

participating in the “Pink Ribbon” campaign. 

In addition, we established the

“AMOREPACIFIC Award for Outstanding

Women in the Sciences” in 2005 with the

aim of systematically nurturing women

scientists, developing scientific technology

and spreading the spirit of “Technology

First,” which has been emphasized since the

early stages of the company’s establishment. 

In addition to these activities,

AMOREPACIFIC employees are giving a

helping hand to needy neighbors, carrying

out volunteer activities such as the

“Paycheck Usuri” campaign whereby the last

digit amount of one’s paycheck is donated to

charity, visiting social welfare facilities, and

donating recyclable goods.

Ethical Management

AMOREPACIFIC implemented an “Ethical

Management” staff awareness drive in

September 2003. Our objective was to build a

strong relationship with customers by

practicing ethical and transparent

management. 

We are striving to implement ethical activities

such as transparent management and

honesty in business through the

establishment of a Corporate Ethics

Committee, cyber-training, ethics

publications and building an ethics

homepage. 

We are operating ethical management

programs in order to establish an ethical

corporate culture to guide all our employees.

We are also encouraging our employees to

voluntarily participate in ethical management

through continued training.

We are committed to becoming a
transparent and trusted member of the
community.
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AMOREPACIFIC, A Global Brand That Integrates Oriental Beauty into Modern Beauty 

AMOREPACIFIC is a luxury brand for those who desire to create their own unique style
and elegance suited to their own inner spirit. AMOREPACIFIC introduces superior
products based on advanced technology and know-how, and promotes youthful and
vibrant beauty by using treasured oriental ingredients such as green tea. AMOREPACIFIC
is gaining customer trust in Korea and the United States. Our brand is being reborn as a
true prestige brand by offering luxurious spa services and personal beauty counseling
tailored to each customer. • www.amorepacific.com   •

Global Brands, Personal Dreams

Each one of AMOREPACIFIC’s brands carries
the dreams and hopes of our customers.

We bring softness and elegance to our
customers... Sometimes through bright
colors and lovely designs, sometimes
through exotic scents or silky textures...
AMOREPACIFIC will never stop trying to
make your personal dreams of a beautiful
life come true.
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Hera, New Luxury Brand

In 2005, Hera celebrated the 10th anniversary of
its launch. It has grown to become Korea’s
quintessential luxury brand. In April 2005, Hera
extended its brand reach with “HERA Homme,”
tailored to men’s particular skin needs. In
September of the same year, we launched a new
make-up line, “HERAtlier,” which embodies the
artistic creativity of youthful style and beauty.
•   www.hera.co.kr   •

Sulwhasoo, A Global Culture Brand Representing Korea’s Beauty

Sulwhasoo, a Korean traditional herbal medicine brand, is breaking new ground in
Korea’s cosmetics culture with its unique philosophy and outstanding product quality.
This brand strengthened its position as a prestige brand by advancing into Hong Kong’s
most exclusive department store in 2004. Sulwhasoo will continue to grow as a brand
that makes Korean beauty a universal standard. •   www.sulwhasoo.com   •

Lolita Lempicka, A Modern Romantic Fragrance

Lolita Lempicka was launched in Paris in April 1997. Since then, it has gained global
popularity due to its romantic fragrance and artistic bottle design. Its Summer Fragrance
launched in 2005 has gained great popularity in Korea and France. • www.lolitalempicka.com   •



19 2005 annual report18AMOREPACIFIC

IOPE, A Brand Dedicated to Solutions for Skin Troubles

IOPE, Korea’s representative cosmeceutical brand, has steadily gained consumer trust and
popularity since the launch of various new products in 2005. New products include IOPE
Magic Effecter for skin whitening and wrinkle care and Renewing Peeling Kit for effective and
safe home peeling. • www.iope.co.kr   •

Laneige, Every Day New Face

Laneige is a global brand that embodies the feelings and trends of youth. It is gaining popularity
among young women in Korea and throughout Asia. Based on nanotechnology, Laneige skin care
products ensure total protection against dryness, and its sensible make-up products keep pace
with the fashions of modern life. These are key factors for success in the marketplace. In 2005
Laneige Sliding Pact created a great sensation due to its innovative design. Laneige products are
available in department stores and exclusive road shops in Hong Kong, China, Singapore,
Taiwan, and other Asian countries. From a strong foothold at home and in Asia, the Laneige
brand will expand its reach to delight customers around the globe. • www.laneige.com   •

Mamonde, The Choice for Dry Skin Care

Mamonde enjoys increasing popularity due to its
superior quality and affordable price. Notably,
Mamonde Total Solution and Cover Solution products,
launched in 2005, created a great sensation because of
their outstanding quality. • www.mamonde.co.kr   •

Innisfree, A Natural Green Life

Innisfree products contain a variety of natural herbal
ingredients to help users keep their skin healthy and
rejuvenated from excessive stress and pollution
exposure. Innisfree herb station, launched as a natural
lifestyle store in December 2005, delivers ease and
comfort to its customers. • www.innisfree.co.kr   •

Etude, An Easy and Interesting Make-Up

Etude is a special make-up brand launched under the four
concepts of “High-Quality,” “Affordable Price,” “Sensible
Design” and “Various Colors.” It is a new fashion make-up for
the young generation who seek fun and creative images all
the time. Riding on its past success, Etude entered the
franchise business with the launching of “the ETUDE House”
in 2005. Its “Black Head Softening Massage Oil” has become an
especially hot item. • www.etude.co.kr   • www.etudehouse.co.kr   •

Espoir, Joy & Hope

In 2005, Espoir was built up as a young, fresh and
romantic brand and its “fun by eSpoir” has become the
brand’s star product. In 2006, new Espoir fragrances will
be released and customer communication channels will
be diversified to further strengthen the brand image.
• www.espoir.com   •
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Mise en scène, A Total Hair Fashion Brand

Mise en scène is a total hair fashion brand designed to complement unique hairstyles and
promote health. Its Pearl Shining Shampoo, containing pearl protein ingredients, was
awarded the Grand Prize in the New Product category at the Korea Marketing Best Awards
in 2005 in recognition of its excellent quality and brand power. • www.mjsen.co.kr •

Median, Dental Health Protection for the Whole Family 

Since its release in 1983, Median has been a popular toothpaste brand among Koreans.
Premium Median toothpaste was launched at the end of 2004 under the concept of dental
beauty, and has become a product of choice for many young customers.

Happy Bath, The Leader in Total Bath Culture

Happy Bath was reborn as a total bath care brand as its product range was expanded by
merging with Dubore brand. Happy Bath makes a happier bath time for everyone due to its
pleasant fragrance, abundant soapsuds, and lovely design.

Sulloc Cha, A Clean Green Tea

Sulloc Cha has inherited Korea’s precious tea culture, and is contributing to the rich and happy
life of customers by promoting tea culture and increasing the status of green tea. The quality
of Sulloc Cha was recognized in 2005 when its “IlLoHyang,” a premium green tea, was named
the Most Outstanding in the 1st Korean Premium Green Tea Evaluation Competition. The prize
was given in recognition of its high-grade flavor and fragrance. • www.sulloc.co.kr   •

o’sulloc tea house, A Tea Garden in the City

“o’sulloc tea house” offers rest and refinement by offering traditional tea culture in a modern
way. Menus featuring a variety of green tea specialties and a comfortable interior design help
customers revitalize their mind and body. Two more o’sulloc tea houses were opened in 2005
and we will continue to spread green tea culture. • www.osulloc.co.kr   •

Ketotop, The World’s First Arthritis Treatment Skin Patch

Ketotop is the world’s first trans-dermal drug delivery system for arthritis treatment.  It is
available in the form of an adhesive patch applied to the skin. Since its launch in 1994, Ketotop
has been patented in 15 countries including Korea, the United States and Japan, and is marketed
globally in countries such as Singapore, Malaysia, Taiwan and China. • www.ketotop.com •

V=B Program, A Food Brand That Pursues Inner Beauty

V=B Program is a health food brand launched in 2002 under the concept of “Inner Beauty,”
in recognition of the fact that the body’s inner balance is an important factor for
determining external beauty. Since its launch the brand has been a leader in the health
food market. • www.vbprogram.co.kr   •
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January 20 • Selected as one of Korea’s Ten
Best New Technologies of 2004  •
AMOREPACIFIC’s Colloidal Composite for Sun-
screening Cosmetics was selected as one of the
Korea’s ten best new technologies in 2004 by
the Ministry of Commerce, Industry and Energy. 

April 14 • Received King Sejong Prize - Patent
Technology Awards  • AMOREPACIFIC received
the “King Sejong Prize,” the grand prize in the
1st quarter 2005 patent technology awards, held
by the Korean Intellectual Property Office and
JoongAng Ilbo. The award was given in Novel
thiocarbamic acid derivatives vanilloid receptor
and the pharmaceutical compositions
containing the same.

July 13 • Named One of Korea’s 30 Most
Respected Companies • AMOREPACIFIC was
selected as one of Korea’s 30 most respected
companies in a corporate survey conducted by
Dong-A Ilbo and IBM BCS Korea. This survey
identifies corporations that fully assume their
corporate social responsibilities and practice
ethical management.

July 19 • Opened AMOREPACIFIC Yongin
Children’s House  • The AMOREPACIFIC Yongin
Children’s House was opened with the objective
of relieving the burden of education and
fostering the children of the company’s
employees working in Yongin. The nursery is
highly valued by employees as it is built in an
eco-friendly way and provides high-quality
education programs. 

September 5 • Held Vision Declaration
Ceremony Commemorating the 60th
Anniversary of the Company’s Founding  • On
September 5, AMOREPACIFIC held a Vision
Declaration Ceremony 
to commemorate the 60th anniversary of the
company’s founding. During the ceremony, held
under the slogan “New 60, New Start,”
employees looked back at the company’s past
successes and pledged to move forward to
become a global company.

October 4~December 20 • Held “The Style and
Beauty of Korean Women” Exhibition in Tokyo
• To celebrate 40 years of normalized
diplomatic relations between Korea and Japan,
AMOREPACIFIC held a special exhibition on the
beauty and style of Korean women at the Japan
Folk Crafts Museum in Tokyo. The exhibition
was designed to introduce Korean beauty to the
Japanese. It was a meaningful event because
this exhibition was the first solo exhibition in
Japan held by a Korean private museum. 

October 16 • Hosted Pink Ribbon Marathon to
Promote Women’s Health • AMOREPACIFIC
hosted the “Pink Ribbon Marathon” in five cities
nationwide to promote women’s health and
raise awareness of breast cancer prevention.
This year’s event drew keen interest from the
general public as the venue was extended to five
cities. Over 30,000 people participated in the
race. All participation fees were donated to the
Korea Breast Cancer Foundation, and the funds
will be used for the development of breast
cancer prevention and treatment therapies.

December 8 • Earned KT Mark and Korea
Outstanding Technology Prize  •
AMOREPACIFIC acquired the KT Mark in the 4th
Quarter 2005 New Technology Certification
evaluations, conducted jointly by the Ministry of
Science & Technology and the Korea Industrial
Technology Association. The Mark was given in
recognition of the development of retinoid and
anti-aging cosmetics containing it. In addition,
this technology received the Korea Outstanding
Technology Prize at the “2005 Health Industry
Technologies Exposition Korea” hosted by the
Ministry of Health & Welfare and the Korea
Health Industry Development Institute.

2005 Highlights Management Board

First row in the middle Kyung-Bae Suh, President and Chief Executive Officer

First row in the left Jeong-Gy Baek, Chief Human Resource Officer  

First row in the right Sang-Woo Lee, Executive Vice President, International BU  

Second row from the left Woo-Young Lee, President and Chief Executive Officer, Pacific Pharmaceuticals Co., Ltd. 

Jong-Chul Kim, Executive Vice President, MassBeauty BU/Health Care BU 

Hae-Sun Lee, Chief Marketing Officer

Young-Chul Son, Executive Vice President, Cosmetics Counseling BU  

Ok-Sub Lee, Chief Technology Officer

Myung-Sun Choi, Executive Vice President, Cosmetics Retail BU 

Dong-Hyun Bae, Chief Financial Officer 

Sang-Bae Shim, Chief Production Officer
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Overview of Market Trends in 2005

The Korean cosmetics market hit its peak in 2002, and declined two years in a row. However, with the recovery in

consumption, the market finally started to recover last year, mainly driven by solid growth in premium channels such as

department stores and door-to-door sales. Nonetheless, the traditional specialty stores have continued to shrink, while

new players have been expanding their brand shops since 2003. 

Korean cosmetics companies such as AMOREPACIFIC and LG H&H have gained a larger market share in the premium

channels than the foreign players as a result of enhanced brand equity and aggressive marketing activities. Moreover,

Korean cosmetics companies have aggressively expanded their overseas business into mainland China as well as into

other regions, receiving much attention due the great popularity of Korean pop culture.

Market Outlook for 2006

The Korean cosmetics market is expected to continue sustainable growth in 2006 with both premium and mass sectors

expected to exhibit balanced growth. The premium sectors will be supported by the on-going macro economical recovery

and the offering of highly functional products in line with the well-being trend. In the mass sector, the specialty channel,

which has been showing continuous decline for the past few years, is expected to turn around as the modernized

concept stores achieve stabilized operations and enhanced attractiveness. The “low-price” brand shops introduced in

2003 accelerated the specialty channel’s shrinkage in value with their comparably low prices. But the increasing number

of these brand shops is spawning over-competition among themselves, thereby sales are weakening. Thus, differentiated

strategies are needed. 

In terms of competitive landscape, the bigger players may benefit more than smaller local players from the cosmetics

market recovery. This is due to the development of new concept stores and corporate retailers providing advanced tools

related to customer management. Meanwhile, retailers are likely to prefer major local or foreign brands in order to

attract loyal customers. 

Management’s Discussion & Analysis
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AMOREPACIFIC’s Performance in 2005

unit: Billions of Korean won

2004 2005

Domestic 1,274 1,334
cosmetics 919 967

MassBeauty & Tea 231 240

others 124 127

overseas 63 81
Consolidating adjustment (65) (64)

Total 1,272 1,351

Cosmetics     AMOREPACIFIC succeeded in enhancing its market share in 2005, with 6% YoY top line growth. The

successful launch of enhanced product lines in the premium sector, and the revamping of the distribution network to

enhance visibility and cost efficiency in the mass sector improved the operating margin to 18.5%. Overseas expansion

was on the right track; overseas sales grew by 15.3% YoY, with more than 200 sales counters globally. 

MassBeauty and Tea     The Mass Beauty division had outstanding results as well. Sales grew by 8.5% YoY, mainly due to

the success of brand consolidation and enhancement efforts. The operating margin also improved to 5.3%. However, the

Tea Division’s sales and margins declined due to intensified competition in the green tea business.

Outlook for 2006

In 2006 AMOREPACIFIC aims to achieve three major operational targets. First of all, it aims to increase its market share

with a 9% YoY sales growth. The revamping of the distribution network and the strengthening of brands in the past

years should help toward achieving that goal. Second, it aims to generate growth in 2006 through various distribution

channels. Department stores, specialty stores, and discount stores are expected to show a similar level of growth as was

seen during the second half of 2005. The third aim is to achieve a significant improvement in earnings balance of the

distribution and business channels this year. The operating margin in mass cosmetics and personal care goods should

improve as a result of restructuring undertaken in 2005. 

AMOREPACIFIC aims to finalize the holding company restructuring within 2006. Under the holding company structure,

AMOREPACIFIC will be transformed into a holding company and an operating company. The holding company will own all

the domestic affiliates such as Pacific Pharmaceuticals, whereas the operating company will own all the overseas affiliates. 

To the Board of Directors and Shareholders of AMOREPACIFIC Corporation and Subsidiaries

We have audited the accompanying consolidated balance sheets of AMOREPACIFIC Corporation and its subsidiaries(the

“Company”) as of December 31, 2005 and 2004, and the related consolidated statements of income, changes in

shareholders’ equity and cash flows for the years then ended, expressed in Korean won. These consolidated financial

statements are the responsibility of the Company’s management. Our responsibility is to express an opinion on these

financial statements based on our audit. We did not audit the financial statements of Pacific Pharmaceuticals Co., Ltd.

and certain other consolidated subsidiaries, of which statements represent 6.9% and 15.4% of the Company’s consolidated

total assets as of December 31, 2005 and 2004, respectively, and 13.2% and 17.3% of the Company’s consolidated total

sales for the years then ended. These financial statements were audited by other auditors whose reports have been

furnished us, and our opinion expressed herein, insofar as it relates to the amounts included for Pacific Pharmaceuticals

Co., Ltd. and certain other consolidated subsidiaries, is based solely on the reports of the other auditors. 

We conducted our audits in accordance with auditing standards generally accepted in the Republic of Korea. Those

standards require that we plan and perform the audit to obtain reasonable assurance about whether the financial

statements are free of material misstatement. An audit includes examining, on a test basis, evidence supporting the

amounts and disclosures in the financial statements. An audit also includes assessing the accounting principles used

and significant estimates made by management, as well as evaluating the overall financial statement presentation. We

believe that our audits and the reports of other auditors provide a reasonable basis for our opinion. 

In our opinion, based on our audits and the reports of other auditors, the consolidated financial statements referred to

above present fairly, in all material respects, the consolidated financial position of AMOREPACIFIC Corporation and its

subsidiaries as of December 31, 2005 and 2004, and the results of their operations, the changes in their shareholders’

equity and their cash flows for the years then ended in conformity with accounting principles generally accepted in the

Republic of Korea.

Accounting principles and auditing standards and their application in practice vary among countries. The accompanying

consolidated financial statements are not intended to present the financial position, results of operations and cash flows

in conformity with accounting principles and practices generally accepted in countries and jurisdictions other than the

Republic of Korea. In addition, the procedures and practices used in the Republic of Korea to audit such consolidated

financial statements may differ from those generally accepted and applied in other countries. Accordingly, this report

and the accompanying consolidated financial statements are for use by those who are informed about Korean

accounting principles or auditing standards and their application in practice.

Seoul, Korea

February 10, 2006

Kukje Center Building, 191 Hankangro 2ga, Yongsanku, Seoul 140-702, KOREA

(Yongsan P.O. Box 266, 140-600)

This report is effective as of February 10, 2006, the audit report date. Certain subsequent events or circumstances, which may occur

between the audit report date and the time of reading this report, could have a material impact on the accompanying consolidated

financial statements and notes thereto. Accordingly, the readers of the audit report should understand that there is a possibility that the

above audit report may have to be revised to reflect the impact of such subsequent events or circumstances, if any.

Report of Independent Auditors



2005 2004 2005 2004

Sales(Notes 9, 10, 17 and 18) 1,351,176,615 1,271,714,372 1,333,837 1,218,351 

Cost of sales(Notes 9 and 10) 432,804,406 432,491,210 427,250 414,343 

Gross profit 918,372,209 839,223,162 906,587 804,008 

Selling and administrative expenses 699,445,900 642,019,594 690,470 615,079 

Operating income(Notes 17 and 18) 218,926,309 197,203,568 216,117 188,928 

Non-operating income(expenses)

Interest income, net 20,205,519 18,183,791 19,946 17,421 

Gain on valuation of investments using 

the equity method of accounting(Note 5) 8,498,567 (235,569) 8,390 (226)

Gain(Loss) on disposal of investment, net 412,474 8,935,430 407 8,560 

Gain on disposal of property, plant and equipment, net 11,709,370 572,978 11,559 549 

Additional payment of prior year income taxes, net 8,417,385 (7,573,883) 8,309 (7,256)

Donations (4,115,843) (1,771,386) (4,063) (1,697)

Loss on valuation of investments using

the equity method of accounting(Note 5) (10,432,687) - (10,299) - 

Loss on obsolescence of inventories (1,282,004) (263,984) (1,266) (253)

Others, net (2,001,106) 2,265,479 (1,975) 2,170 

31,411,675 20,112,856 31,009 19,269 

Income before income tax expenses 250,337,984 217,316,424 247,125 208,197 

Income tax expenses(Note 11) 80,899,523 66,194,413 79,861 63,417 

Income after income tax expenses 169,438,461 151,122,010 167,264 144,781 

Minority interests in income

of consolidated subsidiaries, net (5,833,191) (1,296,736) (5,758) (1,242)

Net income 163,605,270 149,825,274 161,506 143,538 

Basic and diluted ordinary income per share(Note 12)

(in Korean won and U.S. dollars) 19,310 17,745 19 17 

Basic and diluted earnings per share(Note 12)

(in Korean won and U.S. dollars) 19,310 17,745 19 17 

The accompanying notes are an integral part of these consolidated financial statements.

See Report of Independent Accountants.

Thousands of U.S. dollars(Note 21)Thousands of  Korean won Thousands of U.S. dollars(Note 21)Thousands of  Korean won

2005 2004 2005 2004

Assets

Current assets

Cash and cash equivalents 110,651,565 108,890,214 109,232 104,321 

Short-term financial instruments 397,135,810 379,889,028 392,039 363,948 

Trade accounts receivable, net(Notes 2 and 10) 135,948,552 128,295,273 134,204 122,912 

Inventories(Note 3) 119,667,580 104,307,976 118,132 99,931 

Other current assets 37,730,281 49,473,246 37,246 47,397 

Total current assets     801,133,788 770,855,738 790,853 738,509 

Property, plant and equipment, net(Note 4) 624,679,311 502,079,760 616,663 481,011 

Investment securities(Note 5) 54,664,436 57,077,134 53,963 54,682 

Long-term guarantee deposits 41,100,537 36,347,459 40,573 34,822 

Intangible assets (76,382,031) 18,614,617 (75,402) 17,834 

Other investments 22,794,199 21,667,959 22,502 20,759 

Total assets 1,467,990,240 1,406,642,667 1,449,151 1,347,617 

Liabilities and Shareholders’ Equity

Current liabilities

Trade accounts payable(Note 10) 49,825,331 56,675,937 49,186 54,298 

Other accounts payable 87,601,303 99,287,232 86,477 95,121 

Withholdings 20,994,706 18,417,238 20,725 17,644 

Income taxes payable 48,205,631 54,143,184 47,587 51,871 

Other current liabilities 53,786,318 53,351,872 53,096 51,113 

Total current liabilities 260,413,289 281,875,463 257,071 270,047 

Accrued severance benefits, net(Note 6) 23,142,392 17,696,730 22,845 16,954 

Allowances for expected sales return 17,100,875 17,450,629 16,881 16,718 

Deferred income tax liabilities(Note 11) 120,845,336 43,776,144 119,295 41,939 

Other long-term liabilities 23,671,212 26,400,467 23,367 25,293 

Total liabilities 445,173,104 387,199,433 439,460 370,952 

Commitments and contingencies(Note 7) - - - -

Shareholders’ equity

Capital stock(Note 1) 55,569,550 51,004,800 54,856 48,865 

Capital surplus(Note 8) 404,422,212 195,536,790 399,232 187,332 

Retained earnings(Note 8) 859,944,575 718,858,785 848,909 688,694 

Capital adjustments(Note 8) (322,319,564) (21,050,557) (318,183) (20,167)

Minority interests in consolidated subsidiaries 25,200,363 75,093,416 24,877 71,942 

Total shareholders’ equity 1,022,817,136 1,019,443,234 1,009,691 976,665 

Total liabilities and shareholders’ equity 1,467,990,240 1,406,642,667 1,449,151 1,347,617 

The accompanying notes are an integral part of these consolidated financial statements.

See Report of Independent Accountants.
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2005 2004 2005 2004

Capital stock

Balance, beginning of the year 51,004,800 51,004,800 50,350 48,865 

Other changes in the year 4,564,750 - 4,506 - 

Balance, end of the year 55,569,550 51,004,800 54,856 48,865 

Consolidated capital surplus

Balance, beginning of the year 195,536,790 194,586,044 193,027 186,421 

Changes of equity ratio 16,069,977 359,321 15,864 344 

Other changes during the year 192,815,445 591,424 190,341 567 

Balance, end of the year 404,422,212 195,536,790 399,232 187,332 

Consolidated retained earnings

Balance, beginning of the year 718,858,785 598,328,751 709,634 573,222 

Changes in consolidation scope - (3,718,061) - (3,562) 

Net income 163,605,270 149,825,274 161,506 143,538 

Dividend (23,884,312) (22,895,166) (23,578) (21,934) 

Other changes during the year 1,364,832 (2,682,013) 1,347 (2,569)

Balance, end of the year 859,944,575 718,858,785 848,909 688,694 

Consolidated capital adjustments

Balance, beginning of the year (21,050,557) (22,904,484) (20,780) (21,943)

Changes in consolidation scope - 5,819,297 - 5,575 

Changes in treasury stock (397,140,626) 1,781,223 (392,044) 1,706 

Other changes in the year 95,871,619 (5,746,593) 94,641 (5,505)

Balance, end of the year (322,319,564) (21,050,557) (318,183) (20,167)

Minority interest equity

Balance, beginning of the year 75,093,416 98,231,942 74,130 94,110 

Changes in consolidation scope - (20,822,311) - (19,949)

Minority interests in income

of consolidated subsidiaries, net 5,833,191 1,296,736 5,758 1,242 

Changes in minority interest equity ratio (55,726,243) - (55,011) - 

Other changes in the year - (3,612,951) - (3,461)

Balance, end of the year 25,200,363 75,093,416 24,877 71,942 

Total shareholders’ equity 1,022,817,136 1,019,443,234 1,009,691 976,665 

The accompanying notes are an integral part of these consolidated financial statements.

See Report of Independent Accountants.

2005 2004 2005 2004

Cash flows from operating activities 

Net income 163,605,270 149,825,274 161,506 143,538 

Adjustments to reconcile net income to

net cash provided by operating activities 

Depreciation and amortization 62,501,528 50,423,790 61,699 48,308 

Provision for severance benefits 22,725,706 23,122,024 22,434 22,152 

Minority interests in income of consolidated subsidiaries, net 5,833,191 1,296,736 5,758 1,242 

Gain on disposal of property, plant and equipment, net (11,709,370) (572,978) (11,559) (549)

Others, net 2,105,308 (15,689,931) 2,078 (15,032)

Changes in operating assets and liabilities

Increase in trade accounts receivable (2,726,813) 9,274,457 (2,692) 8,885 

Decrease(Increase) in advance payments (3,456,573) (362,848) (3,412) (348)

Decrease in trade accounts payable (20,161,834) (21,785,560) (19,903) (20,871)

Decrease in income taxes payable (7,081,931) (10,783,631) (6,991) (10,331)

Payment of accrued severance benefits (17,730,127) (21,505,998) (17,503) (20,604)

Increase(Decrease) in deferred income tax liability 7,206,758 (5,612,990) 7,114 (5,377)

Others, net (18,835,596) 22,040,221 (18,594) 21,115 

Net cash provided by operating activities 182,275,517 179,668,566 179,936 172,129 

Cash flows from investing activities

Proceeds from long-term guarantee deposits 6,152,269 10,982,793 6,073 10,522 

Disposal of property, plant and equipment 13,534,098 9,966,788 13,360 9,549 

Proceeds from severance insurance deposits 9,614,816 10,710,058 9,491 10,261 

Acquisition of short-term financial instruments (243,456,683) (141,070,679) (240,332) (135,151)

Acquisition of investment securities (10,725,774) (7,168,566) (10,588) (6,868)

Payments for long-term guarantee deposits (10,694,683) (12,931,443) (10,557) (12,389)

Payments for severance insurance deposits (10,377,513) (31,881,456) (10,244) (30,544)

Acquisition of property, plant and equipment (87,249,047) (75,602,443) (86,129) (72,430)

Others 189,385,136 41,986,674 186,955 40,225 

Net cash used in investing activities (143,817,381) (195,008,275) (141,972) (186,825)

Cash flows from financing activities 

Payment of dividends (25,669,683) (24,450,865) (25,340) (23,425)

Others (16,649,321) (13,819,232) (16,436) (13,239)

Net cash used in financing activities (42,319,004) (38,270,097) (41,776) (36,664)

Changes in consolidation scope 5,622,219 (10,261,188) 5,550 (9,831)

Net increase(decrease) in cash and cash equivalents 1,761,351 (63,870,994) 1,739 (61,191)

Cash and cash equivalents(Note 19)

Beginning of the year(Note 19) 108,890,214 172,761,208 107,493 165,512 

End of the year(Note 19) 110,651,565 108,890,214 109,232 104,321 

The accompanying notes are an integral part of these consolidated financial statements.

See Report of Independent Accountants.

Consolidated Statements of Changes in Shareholders’ Equity
December 31, 2005 and 2004

Consolidated Statements of Cash Flows
December 31, 2005 and 2004

Thousands of U.S. dollars(Note 21)Thousands of  Korean won Thousands of U.S. dollars(Note 21)Thousands of  Korean won
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1. The Consolidated Companies and Equity-Method Investees

The accompanying consolidated financial statements include the accounts of AMOREPACIFIC Corporation(the

“Controlling Company”) and its subsidiaries(collectively the “Company”), namely, Pacific Pharmaceuticals Co., Ltd., AMOS

Professional Corp., Etude Corporation, AMOREPACIFIC Europe S.A., AMOREPACIFIC Cosmetics (USA), Inc. and

AMOREPACIFIC Cosmetics (Shanghai) Co., Ltd. as of December 31, 2005.

The Controlling Company

The Controlling Company was incorporated in 1945 under the laws of the Republic of Korea to engage in manufacturing,

marketing and trading cosmetics, personal care goods, ferments and others. 

In 1973, the Controlling Company listed its shares in the Korea Stock Exchange.

On March 12, 1993, it changed its name from Pacific Chemical Co., Ltd. to AMOREPACIFIC Corporation.

On July 31, 2005, the Controlling Company merged with Pacificglas, Inc., a subsidiary. On December 10, 2005, the

Controlling Company merged with Jang Won Industry Co., Ltd., a related party(Note 20). 

The Controlling Company is authorized to issue 36 million shares with a par value of KRW5,000 per share. As of

December 31, 2005, the total shares issued and outstanding include 9,413,750 common shares and 1,700,160 preferred

shares; and total capital stock amounts to KRW55,570 million, including KRW8,501 million of preferred stock. The

holders of preferred stock have no voting rights and are entitled to non-participating and non-cumulative preferred

dividend at a rate of one percentage point over the common stock dividend. This preferred dividend rate is not applicable

to stock dividends.

As of December 31, 2005, the Controlling Company has factories in Suwon, Deajon, Gimcheon and Jincheon, and also has

four domestic regional sales branches together with thirteen overseas subsidiaries.

Shareholders’ Percentage of Number of Fiscal Location

Equity                Ownership(%) Shares year end

Company Major business 2005 2005 2004 2005

Consolidated Subsidiaries

Pacific Pharmaceuticals Co., Ltd. Manufacturing and marketing of medicine 11,644,735 58.01 58.01 1,223,393 31-Dec Korea

AMOS Professional Corp. Marketing of hair care products 3,500,000 100.00 100.00 700,000 31-Dec Korea

Etude Corporation Manufacturing and marketing

of color cosmetics 1,455,000 79.94 78.91 116,308 31-Dec Korea

AMOREPACIFIC Europe S.A. Manufacturing and marketing 

of cosmetics 67,508,106 99.16 99.08 52,125,936 31-Dec France

AMOREPACIFIC Cosmetics (USA), Inc. Marketing of cosmetics 21,184,167 100.00 100.00 17,400,000 31-Dec U.S.A

AMOREPACIFIC Cosmetics Manufacturing and marketing 

(Shanghai) Co., Ltd. 3* of cosmetics 12,744,484 100.00 100.00 10,500,000 31-Dec China

118,036,492

Subsidiaries not included in consolidation

Parfums eSpoir Corp. 4* Marketing of cosmetics 1,500,000 73.33 71.33 220,000 31-Dec Korea

Pacific Japan Co., Ltd. 4* Marketing of raw materials of cosmetics 353,736 100.00 100.00 76,200,000 31-Dec Japan

Taiwan AMORE Co., Ltd. 4* Marketing of cosmetics 262,784 50.00 50.00 10,000,000 31-Dec Taiwan

AMOREPACIFIC Cosmetics Manufacturing and

(Shenyang) Co., Ltd. 4* marketing of cosmetics 2,217,884 100.00 100.00 2,500,000 31-Dec China

AMOREPACIFIC (Hong Kong) Co., Ltd. 4* Marketing of cosmetics 4,066,667 30.00 30.00 26,786 31-Dec China

AMOREPACIFIC Taiwan Co., Ltd. 4* Marketing of cosmetics 3,776,424 100.00 100.00 3,467,787 31-Dec Taiwan

Laneige Singapore Pte., Ltd. 4* Marketing of cosmetics 1,754,631 100.00 100.00 2,646,555 31-Dec Singapore

PT. Laneige Indonesia Pacific 4* Marketing of cosmetics 574,400 30.00 30.00 150,000 31-Dec Indonesia

AMOREPACIFIC Japan Co., Ltd. 4* Marketing of cosmetics 2,971,500 100.00 - 300,000,000 31-Dec Japan

AMOREPACIFIC (THAILAND) LIMITED 4* Marketing of cosmetics 500,400 30.00 - 6,000,000 31-Dec Thailand

Anhui Pacific tea Co., Ltd. 4* Manufacturing and marketing of green tea 1,130,500 80.00 - 1,000,000 31-Dec China

Pacific Metals Co., Ltd. 5* Manufacturing of industrial magnets 15,000,000 33.05 33.05 991,392 31-Dec Korea

BBDO Korea Inc. 6* Advertising and manufacturing 

of advertising materials 3,000,000 30.00 30.00 180,000 31-Dec Korea

37,108,926

1* Includes the 5.60% ownership of Pacific Pharmaceuticals Co., Ltd.

2* Includes the 0.31% ownership of AMOREPACIFIC Cosmetics (USA), Inc.

3* Since the total assets of AMOREPACIFIC Cosmetics (Shanghai) Co., Ltd. have exceeded KRW7,000 million as of December 31, 2004, it is included in consolidation for the year ended December 31,2005.

4* Since the total assets of each investee are less than KRW7,000 million, these companies are excluded from consolidation.

5* Since the Controlling Company and its subsidiaries have sold some of their equities of Pacific Metals Co., Ltd., it is excluded from consolidation for the year ended December 31, 2004.

6* Since the Company is not the majority shareholder of BBDO Korea Inc., it is excluded from consolidation.

Consolidated Subsidiaries and Equity-Method Investees 

Consolidated subsidiaries and equity-method investees as of December 31, 2005 and 2004 are as follows:

Notes to Consolidated Financial Statements

Thousands of  Korean won

1*

2*
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Thousands of Korean won

Company Total Assets Shareholders’ Sales Net Income

Equity (Loss)

AMOREPACIFIC Corporation 1,368,811,600 1,004,905,320 1,171,851,859 165,037,968

Pacific Pharmaceuticals Co., Ltd. 76,002,130 48,527,172 104,804,076 7,326,122

AMOS Professional Corp. 22,206,481 18,918,002 14,577,567 1,728,444

Etude Corporation 20,583,106 11,635,910 25,633,311 (1,646,675)

AMOREPACIFIC Europe S.A. 89,879,326 43,130,256 46,915,608 (9,237,627)

AMOREPACIFIC Cosmetics (USA), Inc. 10,351,664 9,868,533 9,306,386 (2,218,201)

AMOREPACIFIC Cosmetics (Shanghai) Co., Ltd. 15,349,699 1,921,438 24,820,121 (3,548,828)

2005 1,603,184,006 1,138,906,631 1,397,908,928 157,441,203

2004 1,631,969,029 1,230,511,337 1,337,164,030 145,625,520

Summary of Significant Financial Data 
A summary of significant financial data of the Controlling Company and its subsidiaries before consolidation

adjustments, included in the accompanying consolidated financial statements, is as follows:

4. Property, Plant and Equipment

Property, plant and equipment as of December 31, 2005 and 2004 consist of the following:

Thousands of Korean won

2005 2004

Buildings 233,998,713 216,559,465

Structures 22,040,733 20,862,700

Machinery and equipment 122,128,971 102,932,666

Vehicles 2,603,732 2,345,750

Tools, fixtures and others 264,687,682 218,233,184

645,459,831 560,933,765

Less: Accumulated depreciation (317,251,495) (284,014,918)

328,208,336 276,918,847

Land 292,339,572 218,677,045

Construction in progress 3,355,676 4,724,063

Machinery-in-transit 775,727 1,759,805

624,679,311 502,079,760

As of December 31, 2005, a certain portion of the Company’s property, plant and equipment is pledged as collateral for

the long-term and short-term borrowings from various banks, including Korea Development Bank, up to a maximum of

KRW9,550 million.

The value of land on the posted prices issued by the local government in Korea for tax purposes amounted to

KRW432,094 million(2004: KRW308,409 million) as of December 31, 2005.

As of December 31, 2005, inventories, property and plant and equipment, except for land, are insured against fire and

other casualty losses up to KRW704,319 million(2004: KRW549,427 million).

5. Investment Securities

Investment securities as of December 31, 2005 and 2004 consist of the following:

Thousands of Korean won

2005 2004

Equity securities 39,262,598 45,292,972

Held-to-maturity securities 1,700,187 1,822,511

Other investments 13,701,651 9,961,651

54,664,436 57,077,134

2. Receivables

Receivables as of December 31, 2005 and 2004 consist of the following:

Thousands of Korean won

2005 2004

Trade accounts receivable 138,276,565 130,525,290

Less: Allowance for doubtful accounts (2,328,013) (2,230,017)

135,948,552 128,295,273

Other accounts receivable 2,864,453 12,023,002

Less: Allowance for doubtful accounts (241,165) (228,728)

2,623,288 11,794,274

3. Inventories

Inventories as of December 31, 2005 and 2004 consist of the following:

Thousands of Korean won

2005 2004

Merchandise 13,948,962 16,971,087

Finished products 57,206,131 44,683,884

Work-in-process 9,096,696 10,640,138

Raw materials and supplies 35,677,024 27,920,816

Material-in-transit 3,738,767 4,092,051

119,667,580 104,307,976
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Equity securities as of December 31, 2005 and 2004 consist of the following: 

Thousands of Korean won

Percentage Acquisition Cost Book Value Fair Value or

of Ownership(%) Net Asset Value 1*

2005 2005 2004 2005 2004 2005

Available-for-sale securities

Non-marketable securities

The Korea Economic Daily 0.08 74,593 74,593 27,575 26,120 27,575

KGI Security(Korea) Co., Ltd. 2.18 3,450,565 3,450,565 3,253,063 3,253,852 3,253,063

Onssetel Co., Ltd. 0.04 223,312 223,312 - 36 29,660

Virtual MD Co., Ltd. 5.52 500,000 500,000 - - -

BIOVigen, Inc. 7.51 1,201,200 1,201,200 - 14,781 6,741

Entopharm Co., Ltd. 2.69 540,000 540,000 - 26,444 8,998

Medy-tox, Inc. 4.51 400,000 400,000 100,000 194,585 79,493

Jang Won Industry Co., Ltd. - - 3,002,771 - 3,002,771 -

Others 896,865 903,025 598,338 618,597 611,413

7,286,535 10,295,466 3,978,976 7,137,186 4,016,943

Investments using the equity method 2*

Parfums eSpoir Corp. 73.33 1,110,000 1,070,000 1,098,765 972,421 1,098,765

Pacific Japan Co., Ltd. 100.00 353,736 353,736 1,106,826 1,238,854 1,106,826

Taiwan AMORE Co., Ltd. 50.00 131,392 131,392 1,280,144 1,396,990 1,280,144

AMOREPACIFIC Cosmetics (Shenyang) Co., Ltd. 100.00 2,217,884 2,217,884 6,328,770 5,915,467 6,328,770

AMOREPACIFIC Cosmetics (Shanghai) Co., Ltd. 3* 100.00 - 12,744,484 - 4,918,740 -

AMOREPACIFIC (Hong Kong) Co., Ltd. 30.00 1,220,000 1,220,000 1,249,818 1,315,422 989,876

AMOREPACIFIC Taiwan Co., Ltd. 100.00 3,776,424 1,796,249 1,128,543 433,174 1,128,543

Laneige Singapore Pte., Ltd. 100.00 1,754,631 1,301,352 146,877 657,817 146,877

PT. Laneige Indonesia Pacific 30.00 172,320 172,320 58,979 172,320 58,979

AMOREPACIFIC Japan Co., Ltd. 100.00 2,971,500 - 1,256,531 - 1,256,531

AMOREPACIFIC (THAILAND) LIMITED 30.00 150,120 - 143,974 - 143,974

Anhui Pacific tea Co., Ltd. 80.00 904,400 - 904,400 - 1,298,486

Pacific Metals Co., Ltd. 33.05 5,232,551 5,232,551 16,403,271 16,613,864 16,202,866

BBDO Korea Inc. 30.00 949,376 949,376 4,176,724 4,520,717 4,176,724

20,944,334 27,189,344 35,283,622 38,155,786 35,217,361

28,230,869 37,484,810 39,262,598 45,292,972 39,234,304

1* Net asset value was calculated based on recent available financial statements of the investees.

2* The equity method of accounting is applied based on the affiliates’ most recent financial information, some of which have not been audited or reviewed.

3* AMOREPACIFIC Cosmetics (Shanghai) Co., Ltd. is reclassified from an equity method investee to a  consolidated subsidiary for the year ended December 31, 2005.

Investments in equity method investees are valued by the Controlling Company’s percentage of ownership on the date of the

consolidated financial statement. The equity method valuation as of December 31, 2005 and 2004 consist of the following:

Thousands of Korean won

Book value as Acquisition Dividends Gain(Loss) Increase(Decrease) Book value as of

of January 1, 2005 (Disposal) on Valuation in Capital December 31, 

Adjustment 2005

Parfums eSpoir Corp. 972,421 40,000 - 99,080 (12,736) 1,098,765

Pacific Japan Co., Ltd. 1,238,854 - - 59,197 (191,224) 1,106,827

Taiwan AMORE Co., Ltd. 1,396,990 - (157,129) 297,132 (256,850) 1,280,143

AMOREPACIFIC Cosmetics

(Shenyang) Co., Ltd. 5,915,467 - - 325,447 87,856 6,328,770

AMOREPACIFIC (Hong Kong) Co., Ltd. 1,315,422 - - (39,139) (26,465) 1,249,818

AMOREPACIFIC Taiwan Co., Ltd. 433,174 1,980,175 - (1,568,399) 283,592 1,128,542

Laneige Singapore Pte., Ltd. 657,817 453,280 - (605,057) (359,164) 146,876

PT. Laneige Indonesia Pacific 172,320 - - (89,237) (24,104) 58,979

AMOREPACIFIC Japan Co., Ltd. - 2,971,500 - (1,443,238) (271,731) 1,256,531

AMOREPACIFIC (THAILAND) LIMITED - 150,120 - (19,002) 12,856 143,974

Anhui Pacific tea Co., Ltd. - 904,400 - - - 904,400

Pacific Metals Co., Ltd. 1* 16,613,864 - (343,683) 133,091 - 16,403,271

BBDO Korea Inc. 4,520,717 - (1,260,000) 916,007 - 4,176,724

Adjustment of consolidation scope 2* 4,918,740 - - - - -

2005 38,155,786 6,499,475 (1,760,812) (1,934,118) (757,970) 35,283,622

2004 40,488,713 3,131,600 (2,864,016) (235,569) (2,364,942) 38,155,786

1* Pacific Metals Co., Ltd. was excluded from consolidated subsidiaries and reclassified as equity method investee for the year ended December 31, 2004.

2* AMOREPACIFIC Cosmetics (Shanghai) Co., Ltd. is excluded from equity method investees and reclassified as consolidated subsidiaries for the year ended

December 31, 2005.

6. Accrued Severance Benefits

Changes in accrued severance benefits for the years ended December 31, 2005 and 2004 consist of the following:

Thousands of Korean won

2005 2004

Balance at the beginning of the year 95,759,898 103,076,155

Provision 25,401,977 24,088,866

Changes in consolidation scope - (9,899,125)

Payments of severance benefits (17,730,126) (21,505,998)

103,431,749 95,759,898

Deposits with the National Pension Fund (2,071,739) (2,363,288)

Severance insurance deposits (78,217,618) (75,699,880)

23,142,392 17,696,730
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7. Commitments and Contingencies

The Company has bank overdraft agreements with several banks amounting to KRW26,700 million as of December 31,

2005. As of December 31, 2005, the Company also has agreements with various banks to discount account receivable up

to a maximum of KRW40,000 million. Also, the Company opened a letter of credit totaling US$10,100 thousand with

several banks.

As of December 31, 2005, the Company is contingently liable for outstanding loan guarantees for consolidated

subsidiaries(Note 9). 

As of December 31, 2005, in the ordinary course of business, the Company has provided a number of checks and

promissory notes as collateral for financing and others.

Since 1998, Pacific Pharmaceuticals Co., Ltd., a consolidated subsidiary, has an agreement with Cheil Jedang Corporation

to purchase the SS cream product. It also has an agreement with Novartis Korea Limited since March 1, 1999, to

purchase the Lamisil product.

In October 2003, the former Pacificglas, Inc. and the Controlling Company entered into an agreement with the

government of Osan City, Gyeonggi Province, to purchase certain land. As part of the said agreement, the former

Pacificglas, Inc. paid KRW11,200 million to the said city. The amount is now recorded as long-term advance payment in

the Controlling Company’s accounts due to the merger with Pacificglas, Inc.(Note 20)

As of December 31, 2005, the Company is certified by Seoul Guarantee Insurance for the deposit money guarantee and

compliance of payment amounting to KRW675 million.

8. Shareholders’ Equity

Revaluation Surplus 
In accordance with the Asset Revaluation Law, the Company had revalued a substantial portion of its property, plant and

equipment, effective on several dates. The revaluation increment of KRW172,887 million, net of revaluation taxes and

income tax effect was credited to revaluation surplus. 

Retained Earnings 
The Commercial Code of the Republic of Korea requires the Company to appropriate, as a legal reserve, an amount equal

to a minimum of 10% of cash dividends paid, until such reserve equals 50% of its issued capital stock. The reserve is not

available for the payment of cash dividends, but may be transferred to capital stock, or used to reduce accumulated

deficit, if any, with the ratification of the Company’s majority shareholders.

In accordance with the regulations regarding securities issuance and disclosure(formerly the provisions of the Financial

Control Regulation for publicly listed companies), the Company is required to appropriate, as a reserve for improvement

of financial structure, a portion of retained earnings equal to a minimum of 10% of its annual income plus at least 50%

of the net gain from the disposal of property, plant and equipment after deducting related taxes, until equity equals 30%

of total assets. This reserve is not available for dividends, but may be transferred to capital stock, or used to reduce

accumulated deficit, if any, with the ratification of the Company’s majority shareholders.

Pursuant to the Special Tax Treatment Control Law, the Company appropriates retained earnings as a reserve for

technology development, overseas market development and other purposes. This reserve is not available for dividends

until used for the specified purpose or reversed.

Treasury Stock 
Beneficiary certificates arranged to invest in the Company’s own shares of stock are stated at the lower of the acquisition

cost of the beneficiary certificates and the fair value of the Company’s shares of stock and recorded as an adjustment to

shareholders’ equity. The Company’s shares of stock included in the specified money trust in which the Company has

invested are regarded as treasury stock purchased directly and are recorded as an adjustment to shareholders’ equity.

As of December 31, 2005, the Controlling Company retained 32,879 shares with a book value of KRW16,596 million,

treasury stock of KRW3,671 million and investment securities of KRW12,925 million(2004: 46,500 treasury shares with a

book value of KRW11,575 million, treasury stock of KRW2,640 million and investment securities of KRW8,935 million) as

beneficiary certificates purchased representing investments of the Controlling Company in its own shares. The

difference between the acquisition cost and fair value of the beneficiary certificates is recorded as loss on disposal of

treasury stock. In addition, as of December 31, 2005, the Controlling Company retained 254,750 shares valued at

KRW31,534 million in specified money trust. As of December 31, 2005, the Controlling Company also retained 934,483

common shares and 43,167 preferred shares with a book value of KRW294,575 million as a result of the mergers with

Pacificglas, Inc. and Jang Won Industry Co., Ltd.

9. Intercompany Transactions

For the years ended December 31, 2005 and 2004, significant intercompany transactions, which have been eliminated

during consolidation, are summarized as follows:

Thousands of Korean won

Sales Purchases Receivables Payables

AMOREPACIFIC Corporation 34,177,918 33,509,050 13,704,822 1,601,526  

Pacific Pharmaceuticals Co., Ltd. 16,599,130 967,637 827,080 218,406

Pacificglas, Inc. 8,985,271 150,817 - -

AMOS Professional Corp. 617,055 5,382,344 44,500 1,376,684

Etude Corporation 2,207,681 16,674,537 159,825 4,364,167

AMOREPACIFIC Europe S.A. 5,069,024 228,795 570,120 -

AMOREPACIFIC Cosmetics (USA), Inc. - 1,869,058 - 37,872

AMOREPACIFIC Cosmetics (Shanghai) Co., Ltd. 30,889 8,904,730 - 7,707,692

2005 67,686,968 67,686,968 15,306,347 15,306,347  

2004 66,184,339 66,184,339 10,130,428 10,130,428

As of December 31, 2005 and 2004, the outstanding balance of guarantees that the Controlling Company provided to a

consolidated subsidiary follows(Note 7):

Millions of Korean won

Subsidiary 2005 2004 Description

AMOREPACIFIC Europe S.A. 29,960 30,075 Financing

10. Related Party Transactions

Significant transactions that occurred in the ordinary course of business with related companies for the years ended

December 31, 2005 and 2004 are summarized as follows:

Thousands of Korean won

Sales Purchases Receivables Payables

Parfums eSpoir Corp. 3,179,182 279,476 651,991 67,998

Jang Won Industry Co., Ltd. 85,238 12,849,238 - -

Taeshin Inpack Corporation 2,730 44,508,432 - 4,730,371

Pacific Engineering & Construction Co., Ltd. 2,823 381,437 - 30,000

Pacific Japan Co., Ltd. 15,189 - - 422,768

BBDO Korea Inc. 3,618 6,048,290 - 1,077,100

Others 6,188,501 7,975,308 1,838,148 -

2005 9,477,281 72,042,181 2,490,139 6,328,237

2004 8,437,445 82,230,015 4,976,965 23,941,850
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11. Income Tax

Income tax expenses for the years ended December 31, 2005 and 2004 consist of the following:

Thousands of Korean won

2005 2004

Current income taxes under the tax law 76,116,116 75,411,561

Changes in deferred income tax assets and liabilities 4,804,097 (9,805,855)

Income tax directly added to shareholders’ equity (2,033,966) -

Others 2,013,226 588,707

80,899,523 66,194,413

The changes in deferred income tax assets and liabilities are as follows:

Thousands of Korean won

2005 2004

Beginning balance of the tax effect of temporary differences (43,776,144) (51,565,428)

Changes in deferred income tax assets and liabilities (4,804,097) 9,805,855

The effect of changes in consolidation scope - (2,016,571)

Others (77,477,163) -

Ending balance of the tax effect of temporary differences (126,057,404) (43,776,144)

The reconciliation between income before income tax expenses and the taxable income follows:

Thousands of Korean won

2005 2004

Income before income tax expenses 250,216,330 217,316,423

Differences added to income:

Temporary differences 149,217,233 95,103,986

Non temporary differences 242,559,631 24,632,374

391,776,864 119,736,360

Differences deducted from income:

Temporary differences 362,493,148 78,522,634

Non temporary differences 31,146,499 3,827,717

393,639,647 82,350,351

Taxable income 248,353,547 254,702,432

12. Earnings Per Share

Basic ordinary income per share and basic earnings per share for the years ended December 31, 2005 and 2004 are

calculated as follows: 

Korean won

2005 2004

Weighted average number of shares of outstanding common stock 1* 8,210,980 shares 8,208,425 shares

Ordinary income 244,504,794,070 216,019,687,205

Preferred stock dividends 5,053,828,650 4,165,392,000

Income tax effects 80,899,524,214 66,194,412,837

Ordinary income available for common stock 158,551,441,206 145,659,882,368

Basic ordinary income per share 19,310 17,745

Net income available for common stock 158,551,441,206 145,659,882,368

Basic earnings per share 19,310 17,745

1* Weighted average number of shares of treasury stock is deducted.

There are no outstanding convertible bonds or other dilutive securities as of December 31, 2005 and 2004. Accordingly,

basic earnings per share and ordinary income per share are identical to fully diluted earnings per share and ordinary

income per share.

The changes in temporary differences for the years ended December 31, 2005 and 2004 are as follows:

Thousands of Korean won

Beginning Increase Decrease Ending Deferred income Deferred income 

Balance Balance tax asset tax asset(liabilities)

(liabilities) current non-current

Reserve for technical development (66,726,900) (13,073,100) (16,616,667) (63,183,333) (4,560,416) (12,815,000)

Reserve for loss (51,449,289) (37,672,252) (42,149,289) (46,972,252) (605,000) (12,312,369)

Reserve for investment (2,490,000) - (2,463,333) (26,667) (7,333) -

Allowance for doubtful account 1,226,066 1,132,336 1,317,425 1,040,977 286,269 -

Allowance for expected sales return 15,260,188 18,597,790 16,757,104 17,100,875 500 4,702,240

Allowance for land - (15,087,534) - (15,087,534) - (4,149,072)

Accrued severance benefits 190,808 18,574,538 18,514,051 250,395 - 68,859

Investment securities (89,045,022) 77,592,322 (14,222,618) 2,769,918 - 761,728

Gain on disposal of property - 10,135,677 - 10,135,677 - 2,787,311

Negative goodwill - 98,636,477 - 98,636,477 - -

Others 18,243,144 (339,299,803) 6,095,565 (327,152,224) (326,088) (89,640,774)

2005 (174,791,005) (180,463,549) (32,766,863) (322,487,691) (5,212,069) (110,597,078)

Income tax directly added to shareholder’s equity (2,033,966)

Unrealizable deferred income tax (8,214,292)

Deferred income tax asset(liabilities) (5,212,069) (120,845,336)

The statutory income tax rate applicable to the Controlling Company, including resident tax surcharges, is

approximately 27.5%(2004: 29.7%). However, as a result of tax reconciliation, tax credits and other items, the effective tax

rate of the Company is 32.3%(2004: 30.5%) for the year ended December 31, 2005.
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13. Dividends

The dividend, dividend yield ratio and dividend payout ratio of the Controlling Company for the years ended December

31, 2005 and 2004 were calculated as follows: 

Dividends
Korean won

2005 2004

Common shares Preferred shares Common shares Preferred shares

Shares issued 7,934,757 shares 1,656,993 shares 8,199,550 shares 1,700,160 shares

Dividend per share(ratio) 3,000(60%) 3,050(61%) 2,400(48%) 2,450(49%)

Dividend amount 23,804,271,000 5,053,828,650 19,678,920,000 4,165,392,000

Dividend Yield Ratio 
Korean won

2005 2004

Common shares Preferred shares Common shares Preferred shares

Dividend per share 3,000 3,050 2,400 2,450

Market value at the end of the year 316,000 180,000 259,500 108,000

Dividend yield ratio 0.95% 1.69% 0.92% 2.27%

Dividend Payout Ratio 
Korean won

2005 2004

Dividend 28,858,099,650 23,884,312,000 

Net income 165,037,968,089 149,932,776,025

Dividend payout ratio 17.49% 15.93%

14. Contributions to Society

The contributions to society made by the Controlling Company for the years ended December 31, 2005 and 2004 are as follows:

Thousands of Korean won

2005 2004

Facilities for rehabilitants 900,478 380,548

Contribution to educational institutions 1,640,345 25,000

Others 1,297,608 1,180,429

3,838,431 1,585,977

The Controlling Company provides loans to employees for rent or housing as well as subsidies for the employees’

children’s education expenses.

15. Environmental Policy

In relation to the activities of manufacturing skin care and other products, the Controlling Company has focused on the

management system to evaluate, manage and improve environmental conditions. As a result, the Controlling Company

received the ISO 14001 certificate.

The expenditures for environmental improvement of the Controlling Company amounted to KRW1,999 million(2004:

KRW2,099 million) for the year ended December 31, 2005.

16. Training and Recruiting Expenses

The expenses of the Controlling Company for training and recruiting employees amounted to KRW4,566 million(2004:

KRW4,880 million) for the year ended December 31, 2005.

17. Segment Information

Financial information on industry segments for the years ended December 31, 2005 and 2004 are as follows:

Millions of Korean won

Manufacturing and Others Consolidating Total

marketing of cosmetics Adjustment

2005 2004 2005 2004 2005 2004 2005 2004

Sales 1,218,517 1,139,586 196,482 197,578 (63,822) (65,449) 1,351,177 1,271,715

Inter-segment sales (36,070) (34,395) (27,752) (31,054) 63,822 65,449 - -

Sales, net 1,182,447 1,105,191 168,730 166,524 - - 1,351,177 1,271,715

Operating income 189,928 179,939 26,625 16,989 2,373 276 218,926 197,204

Total assets 1,463,179 1,350,893 284,474 276,390 (279,663) (220,640) 1,467,990 1,406,643

18. Geographical Segment Information

Sales by geographical segment for the years ended December 31, 2005 and 2004 are as follows:

Millions of Korean won

Korea Others Consolidating Total

2005 2004 Adjustment

Domestic Export Domestic Export 2005 2004 2005 2004 2005 2004

Sales 1,301,743 32,214 1,242,476 31,586 81,402 63,102 (63,822) (65,449) 1,351,177 1,271,715

Inter-segment sales (54,517)                    (56,667) (9,305) (8,782) 63,822 65,449 - -

Sales, net                 1,279,440                  1,217,395 71,737 54,320 - - 1,351,177 1,271,715 

Operating income 230,129 205,896 (13,576) (8,968) 2,373 276 218,926 197,204 

Total assets             1,632,074 1,508,729 115,581 118,554 (279,665) (220,640) 1,467,990 1,406,643
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19. Reclassification of Prior Year Financial Statement Presentation

Certain amounts in the financial statements as of and for the year ended December 31, 2004 have been reclassified to

conform to the 2005 financial statement presentation. These reclassifications had no effect on previously reported net

income or shareholders’ equity.

20. Merger

Merger with Pacificglas, Inc.
On April 18, 2005, the Controlling Company entered into a merger contract with Pacificglas Inc. The merger was

completed on July 31, 2005, with the Controlling Company as the surviving entity. As a result, the common shareholders

of Pacificglas Inc. received 0.05478 common share of the Controlling Company for each common share of Pacificglas Inc.,

while the preferred shareholders of Pacificglas Inc. received 0.0369228 common share of the Controlling Company in

exchange for each Pacificglas Inc.’s preferred share.

Pacificglas Inc. was incorporated in 1973 to manufacture glass containers. As of July 31, 2005, the date of the merger, its

total assets amounted to KRW187,704 million and its total shareholders’ equity was KRW143,107 million.

Merger with Jang Won Industry Co., Ltd.
On October 5, 2005, the Controlling Company entered into a merger contract with Jang Won Industry Co., Ltd. The

merger was completed on December 10, 2005, with the Controlling Company as the surviving entity. As a result, the

common shareholders of Jang Won Industry Co., Ltd. received 0.540712 common share of the Controlling Company for

every common share of Jang Won Industry Co., Ltd.

Jang Won Industry Co., Ltd. was incorporated in 1974 to manufacture and market green tea.  As of December 10, 2005,

the date of the merger, its total assets amounted to KRW299,417 million and its total shareholders’ equity was

KRW251,485 million.

21. United States Dollar Amounts

The Company operates primarily in Korean won and its official accounting records are maintained in Korean won. The

U.S. dollar amounts are provided herein as supplementary information solely for the convenience of the reader. Won

amounts are converted into U.S. dollars at a rate of KRW1,013.00 per US$1.00 and KRW1,043.80 per US$1.00, the

exchange rates for the years ended December 31, 2005 and 2004, respectively. This presentation is not in accordance

with accounting principles generally accepted in the Republic of Korea and should not be construed as a representation

that the won amounts shown could be converted, realized or settled in U.S. dollars at these rates.

France AMOREPACIFIC Europe S.A.
1, Avenue Nicolas Conté-ZAC Le Jardin d'Entreprises 28000 CHARTRES, France
TEL: 33-2.37.88.73.73
FAX: 33-2.37.88.73.02

China AMOREPACIFIC Cosmetics (Shanghai) Co., Ltd.
383,Yumin Road Malu Town, Jiading District, Shanghai, China 
TEL:86-21-5910-0685
FAX:86-21-5910-0399

China AMOREPACIFIC Cosmetics (Shenyang) Co., Ltd.
#32, Huahai  Road, Shenyang Economic & Technological Development Zone, Shenyang, China
TEL: 86-24-2536-7562
FAX: 86-24-2581-3377

USA AMOREPACIFIC, Inc.
138 Spring Street, 3rd Floor, New York, NY 10012, U.S.A.
TEL:1-212-925-3030
FAX:1-212-925-2660

USA AMOREPACIFIC Cosmetics (USA), Inc.
2610 West Olympic Blvd. Los Angeles, CA 90006, U.S.A.
130 Commerce RD. Carlstadt, N.J. 07072 U.S.A.
TEL:  1-323-737-3333(LA) / 1-201-438-8989(NJ) 
FAX:  1-323-737-2022(LA) / 1-201-438-0505(NJ) 

Japan AMOREPACIFIC Japan Co., Ltd. / Pacific Japan Co., Ltd.
9F Shiroyama Trust Tower
4-3-1 Toranomon Minato-Ku, Tokyo, Japan 105-6009
TEL:  81-3-5776-2700 / 81-3-3431-6641
FAX:  81-3-5776-2710 / 81-3-3431-6650

Taiwan AMOREPACIFIC Taiwan Co., Ltd.
14F-1, No.460, Hsin Yi Rd., Sec. 4, Taipei Taiwan R.O.C. 
TEL: 886-2-2729-7228 
FAX: 886-2-2729-9429

Singapore Laneige Singapore Pte., Ltd.
541 Orchard Rd #19-04 Liat Tower Singapore  238881
TEL: 65-6737-4988
FAX: 65-6737-3778
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